Salling Group & Netto
Working with UN'’s sustainabillity

Michael Lave, CEO, Netto International
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Our update today...

Salling Group &
Netto — who are we?

How do we work with
UN’s Sustainable
Development Goals?

Which specific
initiatives are we
working with?
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Salling Group is Denmark’s largest retailer
constituting more than 10 formats

Denmark’s largest Seven brick & mortar Eight e-commerce
retailer formats formats
@- Handling more than 11 m. QNETTO 1,371 Netto in 4 countries Bllka-dk

shopping trips
+ online every week @.dk
101 fotex & fotex food o
51,202 employees in . wu pt I
4 countries BillkA 195k

DDDDDDDDDDDDDD wuptl marketplace

58.8 bDKK in ﬁ”l.ﬂg 2 Salling department stores
revenue in 2017 SIDEN 1906

N

% CalsFr. 28 Starbuck & Carl's Jr. E‘USET{l
2.5 bDKK in
S -
= EBIT in 2017 26 Stores to be opened
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We are 100% owned by the Salling Foundations

salling fondene

[ ] MAERSK

Before 2014 January 2014 November 2017

Freedom to fully invest in improving everyday life for our customers
850 MDKK donated since 2012 to culture, sports and charity
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Our purpose is to improve everyday life

Improving everyday life

More sustainable Best at creating Opportunities Profit used for
solutions customer value for everyone good causes

Strong performing retailer — 100% Danish — 100% Foundation owned
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Our CSR strategy is based on the Sustainable
Development Goals set by the United Nations
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9 INDUSTRY, INNOVATION 1 REDUCED 1 SUSTAINABLE CITIES
EG[]NDMIB GROWTH ANDINFRASTRUCTURE INE[]UALITIES AND COMMUNITIES
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CLIMATE 1 4 LIFE 15 LIFE 16 PEACE. JUSTICE 1 PARTNERSHIPS
ACTION BELOW WATER ON LAND AND STRONG FORTHE GOALS SUSTAINABLE
INSTITUTIONS DEVELOPMENT
Sy
Q ¥ GOALS
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Salling Groups CSR framework...

Our purpose: Improving everyday life
UN goals

Drivers

Sustainability

Customer value

Opportunities

CSR Enablers

Focus areas

Food waste
Reduce food waste with
50% from 2014-2030

Responsible products

Increase revenue from responsible products
100% supplier risk screening

+ DKK 500 m sale of animal welfare

Inclusiveness
60% job ready persons in job

Parinerships

Communicate

Plastic
100% recyclable packaging in private
label from 2018-2023

e

Health

1. Nutritional food

2. Physical activity and mental well-being

3. Support “generation smoke-free in 2030"

Great work life
+/75% satisfaction / +75% with leader
Continuous development

]

Local
engagement

CSR report

activities and targets



To secure progress we have established six
CSR Boards - one for each focus area

CSR boards

Purpose of the CSR boards

Food waste

Plastic

Health

Responsible products

Inclusiveness

Great work life

CSR
reporting,

Setting the Secure Share
strategic commitment knowledge

KPIs and
follow-up

direction for from entire and
CSR Salling Group | communicate

Representatives from all format and functions participate in each CSR board
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We have already launched several important
initiatives within our focus areas

=
® DANMAR

MOD

MADSPILD &

50% MINDRE INDEN 2030

Danmark mod Antibiotic-free Hiding tobacco Deposit on
Madspild pork in Netto in all stores plastic bags

GOOD HEALTH

GOOD HEALTH
AND WELL-BEING

AND WELL-BEING 12 CONSUMPTION

GOOD HEALTH
AND WELL-BEING

/o e O

e
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In Sallmg Group, plastic is very high on th agenda -
How can the plastlc challenge be |mproved‘?

Use less plastic in
everything we do

""—M S e R

* Give used plastic a valué
by demanding recycled
plastic




We have chosen three focus areas within Plastic

< 25N ae, 1
! N . *- - _)"\ , 3
. SOWNET S, NN A .

Plastic do not belong in the nature
o o -

L 4

A o :
‘ Alternative | Fund & y &Y
Circular i | '
: solutions for | support |
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Circular packaging design
Current initiatives...

We are working on rethinking our packaging... ... but it is not an easy task

BT

NYHEDER SPORT UNDERHOLDNING

SAMFUND - 21. aug. 2018 - 7.44

Det var draben: Ulla revser Netto
for unodvendig plastik

CHRISTIAN HANSEN

00
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Alternative solutions for single-use plastic

Current initiatives...

Removal of all disposable
tableware in fotex

Test of deposit on Plastic Bags in Netto

Dak op uden plastik
~Nu tilbyder vi alternativer til plast
hele vejen rundt om bordet

Papkrus
P pakke : | .‘/
95 i |
24 (‘i\\‘ ’ 1>
nybe tallerkner
af bagasse ==
eller trebade ( Tallerkner
20 stk 3 "
Frit valg ?Of tiagasse
stk.
3995 Pr. pakke
! <:995
30 stk y ‘\&
Pr. pakke
' 2P Bestlk i trae

10 stk. gafler, knive
- - eller skeer
== Frit valg
12
fetex

salling group

#A2KR. PANT NAR DU ‘URNF-“R
DIN BRUGTE NETTOPOSE

ANETTO &
e —————

A2KR. PANT NAR DU RET
DIN BRUGTE NETTOPOC

B s



Sum-up

Our purpose: Improving everyday life
UN goals

Drivers

Sustainability

Customer value

Opportunities

CSR Enablers

Focus areas

Food waste

Reduce food waste with
50% from 2014-2030

Responsible products

Increase revenue from responsible products
100% supplier risk screening

+ DKK 500 m sale of animal welfare

Inclusiveness
60% job ready persons in job

Partnerships

Communicate Local

Plastic
100% recyclable packaging in private
label from 2018-2023

Health MO WELLSElNe

1. Nutritional foed
4

2. Physical activity and mental well-being
3. Support “generation smoke-free in 2030"

Great work life '

+/75% satisfaction / +75% with leader
Continuous development

CSR report
activities engagement and targets
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